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On-line Sales Summary



On-line Sales by Country

● Domestic $14,663 (67%)

● International $7,120 (33%)



On-line Sales by New and Returning Customers



BRS Facebook Summary



BRS Facebook Fan Demographics



Facebook Boost Event Experiment

● November Program Night 

● Target: Men & Women, 

18-65 ~50 mile radius of 

Ottawa

● Promotion run: 7 days

● Fee: $26 USD



Facebook Boost Event Experiment Results

● Reach: 1,139

● Engagements: 75



Facebook Boost Event Experiment Results

● Reach: 1,139

● Engagements: 75

● New Visitors to 

event: 3



Facebook Boost Ad Experiment

● 2018 Calendar Sale 

● Target: Men and women, 

ages 18 - 65+ who live in 

Canada and United 

States with Interests in  

Heritage Railway or 

Railfan

● Promotion run: 14 days

● Fee: $50 USD



Facebook Boost Ad Experiment Results



Facebook Boost Experiments Summary

On one hand...

● New visitors attendance tied directly to FB Boost Event.

● FB users could potentially become members and/or purchase BRS 

merchandise.

● Over 4100 users saw combined ads = increased visibility of BRS.

And on the other hand...

● Experiment could be considered an ineffective return for fees spent.

● Facebook Boost more appropriate for promoting BRS sales (vs free 

attendance at BRS meeting/event.)



Twitter Summary @BytownRSociety

● Tweets: 92 

(since 2014)

● Following: 16

● Followers: 169



Dirty Hands Club Blog

● More appealing 

‘Magazine’ look

● All DHC reports 

since 2008.



DHC Blog Pageview Summary



DHC Blog Pageviews by Country
Country Pageviews

United States 11996

Russia 5921

Canada 4642

France 878

Germany 858

Ukraine 456

Slovenia 241

Portugal 204

United Kingdom 161

Netherlands 159



Other “Behind-the-Scenes” Work

1. Uploaded copies of all Phil Jago’s Facebook DHC photos (>2 years worth) 

directly into DHC Blog (replacing image links which broke due to FB action.)

2. “Russian Hacking”. IP Blocker added to minimize spam emails.

3. Joined TechSoup Canada. OEM Software at deep discounts for nonprofits.

4. Upgraded Laptop to Windows 10 to support Program Night content sharing.

5. Branchline On-Line Index broke. Laptop OS/app upgrade $200+, plus time.

6. Job Posting Module added to website. (Program Chairperson.)

7. Donate page (CanadaHelps.org) added to website in June.

8. Email Marketing (Benchmark) account created. Complies with Canada's Anti-

spam Legislation (CASL). Currently used for BRS Program Night email 

broadcasts from Les Goodwin.



Plans for 2018

1. Fix Branchline On-line Index

2. BRS Program Night Live Content Sharing. To expand our event/reach and 

allow members to view Program Night content remotely.

3. More research on digital editions of Branchline and Canadian Trackside 

Guide

4. Increased use of Benchmark for BRS email/communications.



Q&A

Any questions, comments, suggestions?



Thank you


